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Penelitian ini dilakukan untuk menguji pengaruh kepemimpinan stratejik, 
kewirausahaan, budaya organisasi, dan reputasi organisasi terhadap kinerja 
perusahaan. Penelitian dilakukan di PT. Trafoindo Prima Perkasa di Jakarta yang 
terdiri dari empat pabrik dengan sampel sebanyak 105 karyawan level menengah 
keatas. Data yang dikumpulkan dianalisis dengan uji statistik deskriptif dan 
metode penelitian menggunakan program SmartPLS 2.0. Hasil dari analisis adalah 
kewirausahaan, dan budaya organisasi mempunyai pengaruh yang signifikan 
terhadap reputasi organisasi dan kinerja perusahaan. Hasil lainnya adalah 
kepemimpinan stratejik berpengaruh tidak signifikan terhadap reputasi organisasi 
dan reputasi organisasi mempunyai pengaruh tidak signifikan terhadap kinerja 
perusahaan. Dari tujuh hipotesis yang diajukan ada lima hipotesis yang diterima 
dan dua hipotesis ditolak. 
 
Kata Kunci: Kepemimpinan Stratejik, Reputasi Organisasi, Budaya Organisasi, 






















This research was conducted to examine the influence of strategic leadership, 
entrepreneurship, organizational culture, and organizational reputation on 
company performance. The research was conducted at PT. Trafoindo Prima 
Perkasa in Jakarta which consists of four factories with a sample of 105 middle 
and upper level employees. The data used were analyzed by descriptive statistical 
tests and research methods using the SmartPLS 2.0 program. The results of the 
analysis are strategic leadership, entrepreneurship, and organizational culture has 
a significant influence on the organizational reputation and firm performance. 
Another result is that strategic leadership has no significant effect on the 
reputation organization and the reputation organization has no significant effect 
on the firm performance. Of the seven hypotheses proposed there are five 
accepted hypotheses and two hypotheses rejected. 
 
Keywords: Strategic Leadership, Organizational Reputation, Organizational 
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